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Key skills for Early Career Researchers 



Our Education Services can help you achieve your career potential 

Our trainers are active researchers who 
publish extensively in high profile 

journals 

Our trainers are active supervisors of PhD 
and MSc students 

We can provide webinars and on-site 
training workshops for your institution, 

tailored to your specific needs 

We can also provide one-to-one 
consultancy for your research and writing 

project 



Additional discussions: Future workshops 

 

Common scientific writing mistakes made by non-native English writers 
Planning and managing the research process 

Grant proposal writing 
Branding as a researcher 



Gareth Dyke, PhD 

 
American Museum of Natural History, US (2000-2002) 

University College Dublin, Ireland (2002-2011) 

University of Southampton, UK (2011-2015) 

University of Debrecen, Hungary (2014-) 

 
 

Editor-in-chief Historical Biology (Taylor & Francis) (2004-) 

Freelance editor (2015-) 

 

Nature, Science, Geology , Proceedings of the Royal Society 
 
 
 

http://zoology.unideb.hu/?m=Gareth_Dyke 
https://www.linkedin.com/in/gareth-dyke-58a42645/ 



Why should I listen? 
You will gain: 

 

 
 

1. Tips for writing and publishing 

 

2. Branding and impact as a researcher 

 
 
 

Why? What’s the point of all this? 
 
 

“… to publish a paper more easily” 
 
 
 



Writing in English 

People often ask us ‘how can I write my papers in English’? 
 

Try to think in English and write as you think 
Try to write little and often 

Work with papers you like and respect in your field (for style, shape, structure, and 
presentation) 

 
If you translate, use a subject area specialist 



Key issues leading to rejection 
 

‘Excellent research is being submitted’ 
 

-Papers outside the journal scope 
-Plagiarism 

-Incorrectly formatted 
-English 

-Reviewer responses 
-Recycled submissions 

 
 



What is your message? 
 
                      Grandmother                     On the bus 

 
 
 
 
 
 
 



Preparations 
 

Checking the original nature of the results/the story/the take-home 
message 

-Is this new and interesting? Why? 
-How does your work relate to a currently hot topic? 

-What’s new and challenging? 
-Solutions to difficult problems 

 
It’s all in the story 

NB: try to assemble this into one/two sentence(s) 
 



Road map 

• PREPARATION: things to think about before you even put 
pen to paper 

• SELLING YOURSELF: how to capture an editor’s attention 

• STRUCTURE: without a clear structure, you (and the editor) 
will be lost 

• EFFECTIVE WRITING: there are some simple rules that can 
make a huge difference 



Who is your audience? 
 

There is a lot of marketing involved in writing scientific papers 
 

-Are you aiming for specialists/multidisciplinary researchers/general 
audience. Style should be adjusted in each case 

 
-Journals all have different readerships and each has its own style, with 

different backgrounds (check other similar papers) 
 

-Local, national, or worldwide audience? 



Nature 390 (2018) 

The best target journal for your research 

Selecting a journal 
 
Rule 1: Aim high 
Rule 2: Choose appropriately 
Rule 3: Learn to sell and manage your submission 
 
 
 



Preparation and the right mindset 

Things to do before you start 
 
-Choose your topic 
 
-Identify your audience 
 
-Identify your purpose 
 
-Gather supporting details 



https://www.elsevier.com/__data/promis_misc/international%20publishing%20china.pdf 





Title: Make it compelling 

• Concise and informative 

• Should contain the most important words related to the topic 

• Entices the reader without giving away the punch-line 

• Not overly-sensationalised 

• Some journals now insist on including information on study 
design 
 



Bad titles: 
The fantastic potential of land use changes in China: The future 
Digital elevation models: The future 
 
Good titles: 
Future trends in land use changes across China 
Future applications of digital elevation models 
 

Sample research article titles 

 



Bad titles: 
Farmer in land case 
Stress in farmers 
 
Better titles: 
Farmer convicted in $4m land use case 
Stress levels in farmers soar to a new high 
 
GOOD PRACTICE POINT (GPP): 
Editorials/commentaries/news: put a verb in the title 

Titles of news stories/editorials/commentaries 

 



Discrimination as a Self-Fulfilling Prophecy: Evidence from French 
Grocery Stores 
 
Subsidizing Health Insurance for Low-Income Adults: Evidence from 
Massachusetts 
 
Gender Stereotyping in Academia: Evidence from Economics Job 
Market Rumors Forum 
 
Absolute Poverty: When Necessity Displaces Desire 

Recent economics titles (2017) 

 



Title: Example 1 

Pedigree analysis in the Arab horse population: population structure, inbreeding and genetic variability 

Small changes, concise and too the point 
Try to be as compelling as possible and give the main context of the work 



Title: Example 2 

Comparative Proteomic Analysis Reveals the Mechanism of qTaLRO-B1 Regulated Primary Root Growth in 

Hexaploid Wheat 

Accurate title 
This was not edited 
This is unusual.  
Try to come up with several alternative titles for your study and then choose the most 
effective/shortest 
 



Title: My own work 



The abstract 
(Advertisement/Marketing) 

 
A good quality abstract is: 

-Honest and precise 
-Can stand alone (search engines, sometimes all people read) 

-No technical jargon 
-Short and specific 

-Cites no references 
 

The quality of an abstract will inform the editor’s decision 
 
 



The abstract 

MANY JOURNALS NOW BASE THEIR DECISION ON THE ABSTRACT ALONE 

 

Sadly, many authors write the abstract in a great rush, almost as an afterthought. 

It should be a concise “standalone” piece with a very clear message. 

It must accurately reflect the full text of the paper. 

 

Why did you do the study? What did you do?  What did you find? What did you conclude?  

 



A structured abstract: It can help organise your ideas – try it! 
 
 



A structured abstract: It can help organise your ideas – try it! 
 
 

The Commemoration and Memorialization of the American Revolution  
 
This project involves discovering how the American Revolution was remembered during the nineteenth 
century.  The goal is to show that the American Revolution was memorialized by the actions of the United States 
government during the 1800s. This has been done by examining events such as the Supreme Court cases of John 
Marshall and the Nullification Crisis. Upon examination of these events, it becomes clear that John Marshall and 
John Calhoun (creator of the Doctrine of Nullification) attempted to use the American Revolution to bolster their 
claims by citing speeches from Founding Fathers. Through showing that the American Revolution lives on in 
memory, this research highlights the importance of the revolution in shaping the actions of the United States 
government. 



Abstract: Example 1 

Template: 
First one or two sentences state the aim of the study/state of the art 
 
“The aim of this study is to ….” 
“In this study, we …” 



Abstract: Example 1 

Template: 
Second sentences state the ”methods used” and “the results” 



Abstract: Example 1 

Template: 
Final sentence(s) state the conclusion of the work 
 
Try to see if other Abstracts follow this template? 



Abstract: Colours 



Structure: The most crucial element  
 
 

Readers need to know throughout a paper …. 
 
 

             Where they have come from 
                                      Where they are now 
                                                      Where they are going 

 
A plot is needed: A paper is a story 

 
 



What is research impact? 



1. Value for money 

• Policymakers want to prove the value of university research 

 
2. Funding 

• Research  funding agencies need evidence of impact 

 
3. Strategy 

• Integral part of any University’s research culture and strategy 

 

Why capture research impact? What is this? 





How is this measured? Publications are still at the heart 
of impact 

-Researchers count papers, impact factors, R and H indices 
-Institutions count citations, circulation 
 
? But your research circulation does not translate to impact 
? How many researchers will actually cite your work? 



Impact is initially based on readership 

-Readership is, of course, one important measure of impact 
 
? But who are your readers; other researchers, the public, policy makers? 
? Which readership group will to the most impact 



Source: Kudos 

Impact checklists 



Know your channels 



Source: @fasttrackimpact 

Research impact as a journey: A free gift 



Strategies for engagements 

Researchers are engaging with the public more than ever before, but most have 

no idea how they are benefiting the people they interact with.  

Researchers are increasingly expected to be able to articulate the value of their 

work with publics, to justify funding and demonstrate the impact of their 

research 

Why is it important to evaluate public engagement? 

 
You can do better public engagement 
 
You can communicate more effectively 
 
 -Evaluate the design of your engagement with the public and policy makers 
 -This is effective research impact 
 



Source: Kudos 

Assess impact 



Source: @fasttrackimpact 
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We can measure ‘Academic Impact’ 



• Citation analysis is a way of measuring the impact of an author, an 
article or a publication, by counting the number of times that 
author, article, or publication has been cited by other works.  

 

What is citation analysis? 



• Who is citing my work? 

 

• Who has cited a particular paper? 

 

• What is the most cited paper in a particular subject area? 

 

• Determine which are the "best" journals in my field 

 

• Justify appointments and requests for funding 

 

 

Why do I need citation analysis? 



Citation indexes track references in the bibliographies of 
published papers. They provide a way to search for and 
analyse the literature. 

 

They also enable users to gather data on the "impact" of 
journals, as well as assessing particular areas of research 
activity and publications.  

What are citation indexes? 



• Web of Science 

• Scopus 

• Google Scholar 

Citation analysis tools 



• The Impact Factor of a journal is calculated in the 
following way: 

• S = number of articles published in the journal in the 
last two years, e.g. 2007 and 2008 

• R = number of citations in 2009 in all publications that 
indicate the journal from 2007 and 2008 as source 

• Journal Impact Factor = R/S 

 

Journal Impact Factors 



College 
No. Publication in 

RMS 
No. Publications 

in Scopus 

Approx. % 
Coverage in 

Scopus 

Science 5,052 3,733 73.9% 

Health Sciences 3,714 3,257 87.7% 

Engineering & Architecture 3,068 1,951 63.6% 

Agriculture, Food Science & 
Veterinary Medicine 2,831 1,903 67.2% 

Social Sciences 2,430 883 36.3% 

Arts & Humanities 1,367 199 14.6% 

Business & Law 1,309 564 43.1% 

Grand Total 19,771 12,490 63.2% 

Coverage is a problem in some disciplines 



Source: @fasttrackimpact 



Develop your presentation ‘skill-set’ 



What does this mean? 
 

It means that research is mostly incremental. 
Building on ’things people already know’ 

Large steps are much harder to get into the literature. 



Be confident and believe in your work 

This is the key to success as an international researcher 



Paper rejected! 

 
 

This happens more often that not 
 

If you genuinely think that your research was important, well done, well-written 
and deserves to reach the journal's audience, you can write an appeal letter to 

the editor 
 

We can discuss approaches to this 
 

Several examples from my own experience 



Be confident: Example 1 



Be confident: Example 2 



The bottom line: You will get published if… 
 

You picked an important research question 

You used the right method to answer it 

You wrote a short, clear account of the study that followed a tight structure and 
used effective writing to convey your message clearly 

You keep in mind that science has become more cross-disciplinary, but 
reviewers have not 



Summary: What did he talk about? 
 

1. Writing; 
2. Branding; 

3. Managing the publication process. 
 
 

4. Common scientific writing mistakes made by non-native English writers 
5. Grant proposal writing 

6. Branding as a researcher 

 
 

 
 
 
 
 





Language polishing 



Plagiarism check 





请替换文字内容，添加相关标题，修改文字内

容，也可以直接复制你的内容到此。 

> 300 English 
native, mainly from 
UK & US 
   
 

All with minimum 
doctoral degrees   

> 7 years’article 
editing experience 

> 50% are peer 
reviewers for academic 
journals 

Editor team 



Our authors 
  

 From 72 countries  

 Over 3,000 institutes 

 70% say chance of acceptance increased 

 80% successfully published  

 95% published in their target journals  

 98.8% say they are satisfied with our service 

 



Publishers recommending Charlesworth Author Services 



Charlesworth is your trusted partner for language editing and training, 
supporting your academic journey from research to publication 

www.cwauthors.com 

Contact us for more information at helpdesk@cwauthors.com  

http://www.cwauthors.com/
mailto:helpdesk@cwauthors.com

